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welcome

Welcome from the
Executive Director -

Last year retailers were faced with some of the toughest
challenges in recent history including the Federal
Government’s Fair Work Act and the commencement

of the transitional arrangements for the General Retail

Industry Award. Add to this a new consumer who is

thriftier and more cautious with their discretionary
spend and it's easy to see why many retailers struggled
throughout 2010. This year has got off to a dramatic start
and is likely to have repercussions in the retail sector
throughout 2011.

Queensland, NSW, Victorian and Tasmanian communities
have been marred by flooding whereas their Western
Australian counterparts have been battling extreme
temperatures and bushfires. Some Queensland
communities were also battered by Cyclone Yasi and overall
more than 75 percent of the state was declared a disaster
zone in January.

Retailers are the cornerstones of local communities and
getting businesses back up and running to serve their

local areas will be a key step in rebuilding the lives of those
affected by the floods. To assist in rebuilding communities,
the ARA has been offering a complimentary three month
membership for small retailers affected by these natural
disasters to help them deal with their employer obligations
and other business decisions during this time. Current ARA
members affected by these disasters have also been eligible
for a three month extension on their existing membership.

The cost of these natural disasters will not only impact
those directly affected by the floods, cyclones and fires. As
a result of damage to various crops throughout the Eastern
Seaboard, the cost of fruit and vegetables is predicted to
rise significantly over the coming months for all Australians.
Insurance companies eager to recoup some of their costs
arising out of these disasters will raise their premiums
eating into household and small business budgets. In
addition to new expenses arising from January’s spate of
natural disasters are rapidly increasing electricity prices
and successive interest rate rises which are anticipated to
increase even further later this year.

Couple all of this with the Federal Government’s proposed
flood levy and it is evident something has to give.
Consumers will bear the brunt of all of these new costs
and will be forced to reign in their already frugal spending
patterns.

While the cost of the flood tax will differ from family to
family, the idea of a new tax is enough to significantly
dampen consumer confidence at a time when retail sales
are at depleted levels.
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In addition to these challenges, retailers are also faced

with an increase in red tape from 1 July when they will be
required to become the paymaster for paid parental leave.
The ARA welcomes the 18 week Government funded paid
parental leave scheme but rejects the notion of retailers
acting as ‘paymasters’ after the initial six months of the
scheme’s implementation. To become the ‘paymaster’

for parental leave payments means upgrading payroll
systems, seeking professional advice from accountants and
employment relations specialists, and managing wages
without normal obligations like superannuation or payroll
tax. All these operational changes cost time and money and
create more red tape for retailers who are already dealing
with major industrial relations changes.

On a final note, the ARA as part of the Fair Imports Alliance
will continue to consult with Government this year on issues
concerning the GST threshold on imported goods. This
matter came to a head late last year when a number of retail
giants including Gerry Harvey and Solomon Lew heavily
campaigned for the removal of the Government’s $1000
GST threshold on imported goods resulting in a massive
consumer backlash. The Fair Imports Alliance considered
this approach to be a kneejerk reaction as it had already
called for a full government review of the current regulatory
environment around low value imported goods resulting

in the Government’s announcement of the Productivity
Commission’s Future of Australian Retail review.

The Fair Imports Alliance will be providing input into

the Productivity Commission’s Future of Australian

Retail review this year and will also delving into industry
concerns about importation regulations and the growth

of online retailing. The Fair Imports Alliance looks forward
to some more constructive consultation regarding the
customs compliance campaign which should shed light on
businesses and individuals misusing the current GST free
threshold for imported goods. If you have any comments or
would like to provide your input to this issue, please email



